HERITAGE COUNTS 2016
Chairman’s Message

Our heritage plays a crucial role in shaping the places we live, work and visit. It provides places and people
with a link to the past, a symbol of permanence and stability, a sense of belonging - an identity. Places with
strong, distinctive identities are more likely to prosper than those without them.

“Place branding” is a concept that helps people identify and maximise the value of the unique qualities of a place. We
live in a world where image increasingly matters. The image of a place is important not only to attract visitors but also to
strengthen the quality of life for residents and businesses.

Heritage Counts 2016 focuses on the value and practice of “place branding” and the significant role that the conscious
marketing of heritage can play in creating a positive identity. New research shows that “place branding” is not only a
national, international or city region phenomenon. Local organisations, such as Business Improvement Districts, are
increasingly engaged in shaping the image and identity of their local communities. The decentralisation/localism agenda
and continuing public finance constraints have shifted the focus towards the local arena and led to the emergence of
new local organisations engaged in “place branding”. The research shows that heritage is used extensively in local place
branding, providing a “unique selling point” and shaping people’s perceptions and experiences.

The importance of heritage to members of the public is clearly evidenced in the Heritage Indicators 2016. Nearly three
quarters of the adult population (or 40 million people) participated in heritage in 2015/16 according to the Taking Part
Survey. In the past year, there has been striking growth in membership of heritage organisations demonstrating the public’s
increasing active engagement in heritage. New evidence from the Taking Part Survey also shows that heritage participation
is progressively becoming more inclusive and appealing to members of the public from all walks of life, with participation
amongst key equality groups still below the average but growing at a much faster pace. For example, the gap in participation
between people living in the least deprived areas and people living in the most deprived areas decreased dramatically in
the past six years - from a gap of 44 per cent in 2009/10 to 24 per cent in 2015/16. These figures are an indication of the
transformation that can be achieved through the concerted effort, enthusiasm and hard work of the heritage sector.

Heritage Counts 2016 is a summary document, supported by a considerable wealth of evidence that can be found on the
Heritage Counts website: www.heritagecounts.org.uk. The website presents all the evidence from this year’s research,
including the Historic Environment in 2016 Overview that records all new heritage developments and policies from the
previous 12 months. You can also find Regional Reports and the Local Authority Profiles 2016 on the website, which compare
local level indicators. This year we have provided readers with two new publications within the Heritage Counts package:
Heritage and Society 2016 presents evidence of how heritage enhances our wellbeing and quality of life and Heritage and the
Economy 2016 reports on the economic contribution of heritage, introducing the Heritage Economic Impact Indicator
Workbook 2016, which estimates the economic impact of heritage in terms of Gross Value Added, jobs and tourism income.

Heritage Counts 2016 is the 15th issue in a series which has become an increasingly valuable and comprehensive source
of information for all who are involved with or wish to research the heritage sector. It is a truly collaborative publication,
relying upon the commitment, passion and inspiration of many people, including some dedicated volunteers. | would
like to thank them and all the organisations who have worked so well with us to produce these excellent products.
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If you require an alternative accessible version of this document (for

instance in audio, Braille or large print) please contact our Customer
Services Department:

Telephone: 0370 333 0607

Fax: 01793 414926

Textphone: 0800 015 0516
E-mail: customers@HistoricEngland.ors.uk
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